Connected
Video Audiences

Our Involved Media’s Connected Audience Fall 2024 Report
surveys US consumers about their media habits across
traditional and streaming channels to help brands better
connect with their audiences.

GENRES WATCHED REGULARLY

Comedy or Drama series | 509%

Action, Fantasy, or Sci-Fi series [[INEGNEN 38%

Documentary, Investigative ,
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Reporting, or True Crime

Local News [N 36%

National News | 35%

New Movie Releases [N 34%

Live Sports & Sports
Commentary

Reality TV, Competition or Game
Shows

Home Design, Cooking, or Travel

Kids / Family Programming

Talk Shows

AVERAGE DISTRIBUTION OF TIME SPENT BY AGE
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DEMOGRAPHIC INDEXING
BY DAILY PLATFORM USAGE

Under 35

Parent (Kids

Female 136\ under 18)

Low Income 129 — High Income

Single
person hhid
152
Over 60
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STAY CONNECTED

and get alerts about future reports
in this series.

@ involvedmedia.com

Involved




