Short-Form
Video, Connected

Our Involved Media's Connected Audience Fall 2024 Report
surveys US consumers about their media habits across
traditional and streaming channels to help brands better
connect with their audiences.

SHORT-FORM VIDEO VIEWERSHIP

B watched in L30D Ever Watched

YouTube Shorts 68%

Facebook Reels 61%
TikTok 56%

Instagram Reels 55%

Video on X

Twitch Discovery 21%

WATCHED
SHORT-FORM VIDEO
IN THE LAST 30 DAYS

1.4

the average number

DISTRIBUTION OF TIME o; platforms watched
SPENT BY PLATFORM aily by SF viewers

B Daily [ Weekly Monthly

TikTok 57% A 13%

Instagram Reels 32% 14%
Twitch Discovery
Facebook Reels

YouTube Shorts 339%

Video on X

STAY CONNECTED

and get alerts about future reports
in this series.

@ involvedmedia.com

Involved




