Connected
Video Viewership

Our Involved Media’s Connected Audience Fall 2024 Report
surveys US consumers about their media habits across
traditional and streaming channels to help brands better
connect with their audiences.

RESPONDENTS WHO RESPONDENTS WHO HAVE
HAVE EVER STREAMED EVER WATCHED AN SVOD

RESPONDENTS WHO HAVE RESPONDENTS WHO HAVE
EVER WATCHED FAST EVER WATCHED U-GEN

VIEWERSHIP IN THE LAST 30 DAYS

86% 69%

Watched an SVOD Watched an SVOD
with Ads

70% 58%

Watched Long-Form ¢’ Watched Long-Form
U-Generated U-Generated with Ads

54%

Watched FAST

TOP REASON FOR TRYING A NEW PLATFORM

Recommended by family/friend 27%

Had a specific show/event | wanted to watch _ 25%
New shows or movies  |EEEEE 20

Large library of classic TV shows & movies 17%
Rewatchable TV shows or movies 16%
Live sports
Learn about it on social media

Preloaded on my TV or device Peacock should be on
high alert for churn.
Asked soon after the
Olympics, new Peacock
Other viewers over-indexed on
signing on for a specific
show/event but under-
indexed on interest in

PLATFORM STARTED USING Peacocks slate of new
shows or movies.
MOST RECENTLY

Learn about it on another streaming service

Learn about it on broadcast/cable TV

Peacock
Netflix
YouTube 6%

Tubi 32 |

Paramount+ 52

m Started watching in the last 3 months
Started watching in the last year
m % of platform viewers in the last month

STAY CONNECTED

and get alerts about future reports
in this series.

@ @ involvedmedia.com
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